Women and Wealth Insights Research

U.S. Bank’s latest research shows that women — particularly younger women —

are taking control of more of the financial decisions for their families, associate
financial planning with feelings of confidence, joy, and excitement, and are
confident they will be able to retire when they’re ready.

U.S. Bank's first women and wealth 2020 % of women who said they | 2022 the % of women’s
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showed that women were less manage their finances generations

confident and less engaged
with managing money than men.
The new results show that many
of these gaps are shrinking.
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The new survey also showed that despite
the pandemic, more women and men
were confident they would be able to
retire than they were two years ago.

The Road to Retirement

% of those who are confident that when they are ready to retire they will be able to afford it

However, not everyone is thriving post-pandemic. Gen X women have the least
amount of money saved — possibly the byproduct of being the “sandwich” generation.
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All generations of women
still worry about barriers
that could get in the way of
their wealth goals.

If you saved $ during the
pandemic, how do you
plan to use it?
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Advisors,
listen up!

Women of all generations
and boomer men highly
value an advisor who takes
the time to listen to them.
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